Closed Generics Use Case Table

Goal: To identify closed generic examples to take forward into future discussions. We will continue these discussions during our next call on 9 January 2023.  Please view this exercise at a high-level.

What to do with this table:
· For those who shared examples on the 19 December call, please review your use case(s) and ensure your inputs are properly captured. Edit as necessary.
· For those use cases we didn’t have time to discuss on 19 December, we have attempted to capture your thoughts from Asynchronous Work 1 and 2. These examples are highlighted in blue. Please review and edit as necessary.
· All - review each example and share your agreement, questions, or concerns in comments.

Note: Regarding the dot Swiss example, we have included the updated information Jorge sent via the list and have left his highlighting/emphasis.

	Closed Generic TLD Example
	Whose interests are served, impacted, or represented?
	What interest(s) does it serve?
	How is it being used?

	.LOCK - Internet of Things (Sophie): The applicant produces a lock that can be opened using biometric details of the user. The biometric information is stored in a dashboard and can only be amended through the dashboard. Access to the dashboard is restricted and protected so just the user can access.

KEY: The domain is not a product, it is ancillary to the lock product.

OTHER CONSIDERATION:
Not a sensitive string that governments would be concerned about?


	· The applicant (sole registrant) - owner of the product/product manager
· End users - they get the benefit



	· Security/trust for the end user
· Prevention of malicious domain registrations
· Not anti-competitive (businesses in the same market as the applicant are not prevented by the .LOCK TLD from offering the same or similar services to their customers)
· Reduction of threat vectors, like phishing
· Limited pool of those who can access and control
· No burden on the end user to manage the second level domain
	Users of the second level domains are entering and updating their biometric data.

In this case, there is one registrant, the RO, but other people benefit and use those domains to manage their information.

Domain names are licensed. Registrant doesn’t control the content because it is being used for biometric data.

The domain is not a product, it is ancillary to the lock product

No intellectual property

Registry is a commercial entity, but this is not their core business

	.CLOCK - Digital Twin: The applicant is a makerspace where artists create unique, handcrafted clocks. The applicant provides a record for each clock created in the makerspace, setting out the craftspeople who created the clock and the materials used. The record for each clock is stored on a unique domain which anyone can view.

KEY: Legitimacy of the record

OTHER CONSIDERATION:
Could it be an issue if the RO is a minority or majority player in the market?
	· The applicant (sole registrant) - owner of the makerspace
· Consumers looking to buy clocks
· Craftspeople using the makerspace



	· Consumer trust (authenticity and legitimacy of records)
· Security
· Provides clockmakers a platform to showcase their work
· Reduces threat vectors to the product
· Does not risk malicious registrations in the zone
· Not anti-competitive (Other businesses can ask the applicant to provide records for unique, handcrafted clocks produced outside of the makerspace, and not have to worry about managing the domain)

	The domain is used like a public archive.

The domain is ancillary to the product (which are the clocks). The domain itself is not a product.

The RO has control of security at all levels of the domain.

No intellectual property.

Demonstrates authenticity through legitimacy of the records.

Assumption that the RO is a commercial entity, but this is not their core business

	.STOCK - Internal Infrastructure (Sophie): The applicant is a logistics company with warehouses located all over the globe.

KEY: The domain is being used for internal infrastructure to better manage and control the business.

OTHER CONSIDERATION: This model might be applicable to a humanitarian entity moving goods/services to those in need

OTHER CONSIDERATION: Must the string be in the public interest OR not harm the public interest?
	· The applicant - owner of the logistics company
· Warehouse operators within the applicant’s network
· Customers of the logistics business
	· More control and security for the business
· Customers have trust that their goods and packages were handled effectively
· Reduces threat vectors
· Trust
· No malicious registrations
· Not anti-competitive - using the string for internal purposes does not create competition issues




	There is one registrant, the registry, which is the logistics company. The internal system has a hub for each warehouse. Each hub records incoming and outgoing deliveries along with details. A domain is assigned to each warehouse so that the hub can be easily accessed. The hubs are not accessible by the public.

Instead of using third party systems, the business builds a system on its own infrastructure. DNS is a way to transmit information and allows control over data, traffic routing, etc.

The domain itself is not a product.

No intellectual property.

	.DONATION: The applicant is a non-profit that provides vetted fundraising organizations with second-level domains with which to fundraise.

KEY: Trusted, reliable space for users

OTHER CONSIDERATION: The example is similar to a restricted TLD/verified model, but  the unique difference is that all second-level domains are owned/vetted by the RO.

OTHER CONSIDERATION:
Could the applicant be an entity like VenMo or GoFundMe, which would benefit from requiring everyone to use their service via the platform?


	· Fundraisers
· Those benefiting from the funds
· End users that want to donate



	· Trust that donations are going to a legitimate organization
· Security in processing donations
· Provides access to a wide variety of fundraising organizations, including smaller entities, seeking donations
· Registry control prevents fraudulent registrations and misuse
· Benefits to users include currency conversion, better negotiated fees for banking transactions, and better record keeping



	The .donation TLD would be maintained by a non-profit that allowed fundraising pages to be developed but only on second-level domain names that were owned by the registry.

The “client” requesting a donation page would be vetted by the single, exclusive registrant. The platform would require that all fundraisers are vetted.

The platform would provide safe, trusted, and secure ways to make donations.

Having a centralized platform allows for better record keeping, transaction services, security, and ease of use.

Funds can go to different non-profits.



	.SWISS - second level. Generic names as second level domains under the “.swiss” TLD are subject to specific rules, which try to ensure that their allocation is done in the public interest.

KEY:Delegation requires applicants to demonstrate they represent all or a significant part of the relevant community and the planned use must benefit the entire target group.

OTHER CONSIDERATION: Application is posted - but cannot wait for all possible interested players to come forward. A decision must be taken.
	· The public/the community served - could include consumers, importers, and associations for a particular industry
· The applicant
	· Prevents an individual player from using the term for its own benefit
· Prevents competitive advantage
· Provides a one-stop shop for consumers and Swiss communities
· Consumers can trust that a .swiss domain satisfies the naming requirements
· Safe place to consumers to find quality, trusted information
· Significant community representation
	When a second level domain has a generic character, the allocation can only be done if it is in the public interest (meaning all or part of the Swiss community).
The applicant for the second level domain needs to satisfy a ‘naming mandate’ by showing that it represents or is supported by all or a significant part of the relevant community.

Planned use for the domain must benefit the entirety of the target group.

A dedicated team reviews applications and enforces continued compliance.

The registry publishes the names requested within the framework of a name allocation mandate which have passed the initial evaluation for a period of 20 days.
Other applicants may submit an application for a name allocation mandate for this same domain name to the registry's address domainnames@bakom.admin.ch during the publication period.”

How the registry (Swiss OFCOM) decides is foreseen under Article 56 of the OID, which establishes that:
 
“Art. 56 ODI
(…)
 
5 In the event of a multiple candidature, the registry shall allocate the domain name to the candidate whose project provides added value for the community concerned and for the Swiss community that is clearly greater than that of the other projects.
6 If no project meets the requirement set out in paragraph 5 and the candidates cannot agree on a single or joint candidature, the registry shall decide on the allocation bydrawing lots or holding an auction. The proceeds from the auction are paid into federal funds.”


	.DISASTER Maintained by the International Red Cross (or their overarching corporate entity). Red Cross Chapters manage content for specific second level domains, but a common platform is used. The organization would control who would have access to a second level domain.  

KEY: RO controls all second level domains (chapters and individual storms) for the purpose of consumer trust and efficiency
	· International Red Cross and its Chapters
· Those benefiting from the funds (disaster victims)
· Those donating funds/goods
	· The platform has security measures built in to ensure that all donations are real and that all of the proceeds are actually delivered to the particular disaster for which the donations were connected.  
· With greater registry control, users have the assurance that if they visit a .disaster site that the program is real, not a scam, and will have confidence that their donations are being used for their intended purpose.
· Having the common platform ensures that a much higher percentage of the financial donations will be given to those that need it as opposed to defraying administrative costs.
· The common platform can connect to all major financial institutions, goodwill centers, and other businesses that desire to donate to any global disaster.
	The International RedCross applies for .disaster and proposes to use that TLD as official fundraising sites for any global disasters that the International Red Cross (and its local chapters) participate in for the purpose of raising funds, collecting necessities including clothing, hygiene products, and other forms of donations.  

The International Red Cross proposes that for each disaster a second level domain name will be assigned (eg. hurricaineJeff.disaster).  In addition, the organization develops a common platform for all of the .disaster sites that it will use to collect money, donations, etc.


	.EXCHANGE/.EXCHANGES Applied for by the World Federation of Exchanges, a membership organization made up of more than 250 exchanges and CCPs of all sizes from around the world (See https://www.world-exchanges.org/membership-events).   The WFE is the definitive source for exchange-traded statistics and publishes over 350 market data indicators. The WFE seeks to ensure regulatory outcomes that foster well-functioning capital markets and reinforce systemic stability in addition to developing markets. Together with its members they create and agree best practices and standards for the industry.  

KEY: Private network whose communication and coordination benefits wide swaths of the global public.
	· World Federation of Exchanges
· Members of the Federation
· The public


	· Provides membership benefit by giving members the right to use (not own) a dedicated space for their exchange
· Provides members with internal access to resources and publications
· The public benefits from having well-regulated, well-run capital markets.

	The WFE would use the TLD to allocate Second Level Names to its members in support of its mission to champion “effective rules for the modern, global economy and its future growth.”

Could include a private network that will resolve between members but will not resolve on the public Internet.

Federation members may be governments, non-profits, and commercial entities.

	.DAIRY Applied for by the International Dairy Foods Association (now at idfa.org).  Though called “International”, the IDFA based in Washington D.C., represents the US dairy manufacturing and marketing industry which supports more than 3.3 million jobs that generate $41.6 Billion in direct wages and $753 billion in overall economic impact.  Its members range from multinational corporations to single plan companies, dairy suppliers, food retailers and suppliers, etc.  They represent 90% of the milk, cheese, ice cream, yogurt and cultured products, and dairy ingredients produced and marketed in the US and sold globally.  
	· The applicant
· IDFA members - includes multinational corporations, single plan companies, dairy suppliers, food retailers and suppliers, etc.
	· Provides membership benefit by giving members the right to use (not own) a dedicated space for their exchange
· Provides members with internal access to resources and publications
	The IDFA wants to move over to .diary and use the second level names to point to their programs, events, news, knowledge center and issues/advocacy.

Use is similar to the .EXCHANGE example above, but association members are all commercial.

	.NATURE Applied by The Nature Conservancy, a global nonprofit working to create a world where people and nature can thrive.  There are more than a million members that impacts conservation in 76 countries and territories. TNC is not expected to represent anyone other than themselves, such as other environmental organizations, and is not purporting to do so.   

KEY: Tight registry control promotes trust and security in the content displayed

OTHER CONSIDERATION::
Should an applicant be allowed to apply for a generic term that effectively “corners the market” represented by that term?

OTHER CONSIDERATION: Are we judging the best public interest goal or a public interest goal?

	· The Nature Conservancy
· Nature and wildlife
· Users of its second level domains



	· By licensing the sites as opposed to giving registrants ownership over the second levels, TNS can ensure the appropriateness of the content and maintain the consistency of its branding.
· Tight registry control promotes trust and security in the content displayed.
· Benefits to the environment and the community supporting environmental causes.
	TNC wants to use .nature to support its mission, secure donations, provide information about live and virtual events, etc.

As part of a campaign, it wants to license second level domains to its members who, using the tools provided by TNC, can create their own second level spaces, customize them with the programs they support, works of art that appreciate nature and to use to solicit donations to TNC for which the member will get credit in annual competitions.  

No requirement to include, for example, other environmental organizations under this umbrella.

	.UNI Applicant is an international association (industry etc) e.g. International Association of Universities, or an association whose acronym is a generic term and is not registered as a trademark (e.g. Institution of Civil Engineers / ICE?)

	· The applicant
· Users: (primary) members/customer of the members, (secondary) anyone
	· Safeguards against anti-competitive practices
· The string is not deceptive for end users
	An open and low-barrier membership structure
A string that is not deceptive for end users / mindful that this is very much language specific and difficult to enforce (IDN etc.)
Domains issued on a per event basis, or members of the ‘association’ may also qualify to get an SLD (as individual or common workspaces, device IoT ids etc.)
Business model: domains are free for members and included in the yearly membership fees

	A term that is generic and relative to a standard in the making that requires a common identification scheme
OTHER CONSIDERATION: Is there something fundamentally different about a closed gTLD vs. the restricted model?
	· The applicant - a standard development organization
· Users: anyone/device using the standard
	
	Open membership structure
SLDs are free for members as their individual namespace for the standard in question

	Applicant is a globally recognized institution, long in existence, and formally chartered with mechanisms for membership across the business or industry sector, leadership from across the sector, and bylaws providing for operation on behalf of the business or industry sector.
	· Members of the relevant business/industry sector
· The general public
	· Significant community representation
· Competitors are not disadvantaged
· Continuous compliance with closed generic TLD obligations
	Applicant would have a firm and detailed statement of purpose, governance plan for how the gTLD decision making will take place with the business/industry sector, and how domain name registrations will serve the business/industry sector.
Letters of support from others in the business or industry, as part of the public portion of the application, should confirm these representations from members of the business/industry sector and provide support for the closed generic TLD (and show that competitors will not be disadvantaged)

	A non-for-profit entity, with the ability to add 2nd level domains in response to events etc. could be in public interest



	· Members of the not-for-profit or association/body
· The public
	· Prevents malicious registrations
· Applies security measures for a sensitive generic name
· Operation of the closed gTLD remains as specified and agreed

	Operates with the agreement of their members

There is an agreed monitoring function


	.FLOWERSHOPS RO is a society of flower shops  and offers second level domains to those flower shops who meet a “global recognition mark” for flower shops (if such a mark existed).
	· Members of the association/body
· The public
	· Public interest in identifying shops that offer quality flowers
· Doesn’t distort competition

	



