1. What is meant by a consumer?

Under European Union Law, there no one and coherent definition of a consumer.

The most common definition is the following one: a consumer means a natural person who is acting for purposes which can be regarded as outside his trade or profession (See for example Directive 85/577, Art. 2).
However, as per our discussions with DoC, consumer in the context is being viewed as a more general role:

Individuals/organizations who are providing/utilizing WHOIS data for commercial/non-commercial purposes.

Under this definition, consumers can be sub-classified into the following groups
(for purpose of deriving a dissemination scheme for the survey)
A consumer is 
I. Individual provider of WHOIS data

a. Commercial

i. Latin script domain 

ii. non-Latin script domain 

iii. with other special needs (disability, social context, etc.)

b. Non-Commercial

i. Latin script domain 

ii. non-Latin script domain 

iii. with other special needs (disability, social context, etc.)

II. Individual user of WHOIS data

a. Commercial

i. Latin script domain 

ii. non-Latin script domain 

iii. with other special needs (disability, socio-political context, etc.)

b. Non-Commercial (e.g. to check charity company for Haiti earthquake)
i. Latin script domain 

ii. non-Latin script domain 

iii. with other special needs (disability, socio-political context, etc.)

III. Organizational provider of WHOIS data

a. Commercial

i. Latin script domain 

ii. non-Latin script domain 

iii. with other special needs (disability, socio-political context, etc.)

b. Non-Commercial (e.g. civil society)
i. Latin script domain 

ii. non-Latin script domain 

iii. with other special needs (disability, socio-political context, etc.)

IV. Organizational user of WHOIS data

a. Commercial

i. Latin script domain 

ii. non-Latin script domain 

iii. with other special needs (disability, social context, etc.)

b. Non-Commercial

i. Latin script domain 

ii. non-Latin script domain 

iii. with other special needs (disability, social context, etc.)

V. Registrar
a. Latin 
b. non-Latin

VI. Registry 
a. Latin 
b. non-Latin
VII. Government 

a. Law-enforcement role (in the scope of the other sub-group)
b. Non-law-enforcement role
2. What is consumer trust and what promotes consumer trust?
(for purpose of deriving a survey for consumers)
Consumer trust can be viewed from the context of WHOIS data providers and WHOIS data users.  

For data providers, the concerns may include:

I. The consumer knows before signing for a domain name, the requirements of consumer data which will be made publically available
II. Clear definition of intended and unintended use of this data

III. Clear definition of the owner, maintainer and dissemination-source of the data

IV. The convenience of control over changing/editing this information over time

V. The trust-worthiness of the process which secures the control over this information 

VI. The trust-worthiness of the process which promotes intended use

VII. The trust-worthiness of the process which prevents un-intended use

For data users, the concerns may include:

I. The correctness of available data

II. The completeness of available data

III. The coherence of available data

IV. The open availability of this data

V. Clear definition of intended and unintended use of this data

VI. Clear definition of the owner, maintainer and dissemination-source of the data

VII. The openness of the process for accessing the data for intended use

VIII. The ease of the process for accessing the data for intended use

IX. The coherence of the process for accessing the data for intended use across different dissemination sources (e.g. same mechanism to access data from different registrars)
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